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Coca-cola Designated Driving Campaign
Numbers Caught Drinking in NI Rises

Drink Driving and The Law

Booze Ads ‘Misleading’ Youngsters

Liver Disease Killing Over 40% more Young People
FRANK helpline reaches 2 million milestone
Cigarette Ban aims to beat smoking Ban
Caution urged over ‘Barbie’ Drug
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We're supporting the Coca-Cola Designated Driver Campaign
this Christmas. What is it? Well it supports designated driv-
ers ;

— those of us who head out for the night and don’t drink alcohol
— those of us who choose to drive our mates home.

So if you've chosen not to drink on a night out this December,
log on to designated-driver.co.uk to find out which bars in your
area are participating.

The initiative from Coca-Cola Bottlers (Ulster) Ltd., in
association with the Department of the Environment (Northern
Ireland) and the Police Service of Northern Ireland, aims to
reward local drivers who choose not to drink this December.

The campaign will support designated drivers across Northern
Ireland by giving them up to three free soft drinks from the
Coca-Cola range in selected outlets throughout the festive
season — helping you to get home safely this Christmas.

www.coolfm.co.uk , December 2008



Nearly 4,000 people have been caught drink driving so far
this year in the North, according to new data released today.

The figures were released as the PSNI deployed new breath
testing technology as part of their Christmas clampdown on
alcohol abuse

The new breath test kit indicates whether a driver has passed
or failed, with a series of red, amber and green indicator
lights, but the latest Home Office-approved units also display
the alcohol level detected on screen, downloading the data to
a central computer system.

“During our winter campaign last year, 629 people were
arrested for drink driving, said assistant chief constable of the
PSNI, Roy Toner.

“To date this year, over 3,800 people have been detected
drink driving. These figures are frightening. Each of these
drink drivers is a potential killer.

Mr Toner said officers in District Command Units, specialist
Tactical Support Groups and officers from Road Policing
Command Units across Northern Ireland will be running a
series of operations throughout day and night, in the weeks
leading up to Christmas and into the New Year, to catch drink
drivers.

www.irishtimes.com , December 2008




The legal alcohol limit for driving in Northern Ireland is 80
milligrammes of alcohol in 100 millilitres of blood or 107
milligrams of alcohol per 100 millilitres of urine or 35
micrograms of alcohol per 100 millilitres of breath.

There is no failsafe guide as to how to stay under the legal

alcohol limit or how much you can drink and still drive safely.

It depends on:

It depends on:

Your Weight, sex, age, metabolism, stress levels
An empty stomach
The amount and type of alcohol

Any amount of alcohol affects your ability to drive safely as
your reaction times are impaired and you're unable to judge
speed and distances.

The only safe option is not to drink if you plan to drive. Never
offer a drink to someone else who is driving.

People who drive at twice the current legal alcohol limit are at
least 50 times more likely to be involved in a fatal car crash
so don't be one of them.

Continued on next page..........




If you are convicted of:

Causing death or grievous bodily injury, by careless driving
while under the influence of drink or drugs

The maximum penalty is:

14 years imprisonment, banned from driving for at least 2
years and required to take an extended driving test. Unlimited
fine

If you are convicted of:

Driving or attempting to drive whilst unfit through drink or
drugs

The maximum penalty is:

6 months imprisonment, or a fine of £5,000 or both. Banned
from driving for at least 12 months (3 years if you're convicted
twice in 10 years)

If you are convicted of:

Driving or attempting to drive with excess alcohol in blood,
breath or urine

The maximum penalty is:
6 months imprisonment, or a fine of £5,000 or b&#nned from

driving for at least 12 months (3 years if you'mneicted twice in
10 years)

If you are convicted of:

Failing to provide specimen

The maximum penalty is:

6 months imprisonment, or a fine of £5,000 or both. Banned
from driving for at least 12 months (3 years if you're convicted
twice in 10 years)

If you are convicted of:

In charge of a vehicle whilst over the legal limit or unfit
through drink/drugs

The maximum penalty is:

3 months imprisonment or a fine of £2,500 or both and a ban
from driving

If you are convicted of:

Refusing to provide a specimen of breath, blood or urine for
analysis

The maximum penalty is:

6 months imprisonment, plus a fine of £5,000 and banned
from driving for at least 12 months.



ALCOHOL advertisements persuade young people that drinking
will boost their confidence, improve their sexual success and
make them more attractive - despite the industry's own code
banning promotions conveying those messages.

A new study has found that after viewing a series of alcohol ads
90 per cent of 15 to 24-year-olds thought the products would
help them have a good time. More than two thirds felt drinking
would make them more confident, sociable and outgoing, while
70 per cent said it would help them fit in.

Almost half said drinking the advertised product would help
them succeed with the opposite sex, and one in four said it
would make them feel more attractive. Almost 60 per cent felt
the products - including liqueurs Frangelico and Kahlua and
beer brand Tiger - would make them less nervous.

Participants were shown a series of 12 print and television
adverts. One magazine ad showed a scantily clad woman in a
sexually suggestive pose while another was a cartoon depiction
of how men could equip a van so it could be filled with beer and
girls.

The industry's self-regulated advertising code prohibits any
advert that links drinking with a change in mood or sexual and
social success. Researchers behind the study - involving
almost 300 high school pupils, university students and working
young people - said the findings were proof the industry's code
was a sham. Professor Sandra Jones, director of the Centre for
Health Initiatives at the University of Wollongong said young
people were getting dangerous messages from irresponsible
marketing.

"We're talking about a group of people who are struggling with
their self-identity, with trying to make relationships with the
opposite sex. They're going through all that angst and insecurity
about themselves and then you say, "Here's this product,
consume this and you're going to be more attractive and people
are going to like you."' Those are really alarming messages,
particularly because the product doesn't actually achieve any of
those things and in the younger adolescent age group it actually
does quite the opposite.”

www.theage.au , November 2008



Over 40% more young people aged 25-29 have been killed by
liver disease than in the previous year, according to statistics
released by the Office for National Statistics, says the British
Liver Trust today. Liver disease remains one of the top five killer
diseases and the only one still on the rise.

The figures, just released for the year 2006, also show an
increase in deaths from alcoholic liver disease of almost 7% - to
4,450. There is also more confirmation of the worsening picture
with increased deaths from liver disease overall, up by 5.7% to
7,281. With liver cancer and other liver-related conditions
Included, 38 people die of liver disease each day.

This is the progression of the epidemic we and the medical
profession have been predicting for several years. We continue
to ignore the signs of developing liver disease in younger and
younger people and earlier deaths are now reality,” warns
Immogen Shillito, the British Liver Trust’s Director of Information
and Education.

“These figures reinforce our call for urgent work to improve
early diagnosis and encourage prevention and an integrated
National Service Framework to support the NHS and tackle this
killer disease,” she added.

Liver damage is often silent, taking up to 15 years to develop,
but when symptoms appear it is often too late. Hepatologists
(liver specialist doctors) are regularly seeing people in their 20s
and 30s with cirrhosis caused by alcohol in much higher
numbers, cases they would in the past have seen in much older
people, in their 40s and 50s.

“By normalising increased consumption of alcohol in even the
very young, being too slow to tackle the problems of obesity in
adults and children and failing to tackle hepatitis infections,
particularly hepatitis B which can easily be prevented with a
vaccine, we are turning a blind eye to this potentially fatal cock-
tail,” she said.

www.beritishlivertrust.org.uk , November 2008
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The FRANK drugs advice helpline has received its
two millionth phone call.

The FRANK helpline was launched in 2003 to offer confidential,
non-judgmental drugs advice and to provide people of all ages
with information and support about illegal substances.

Drug use among all age ranges, including young people, has

Callers to the helpline are getting younger - in the first two
years, the majority of calls came from 26 to 35 year olds
whereas most calls now come from 16 to 25 year olds.
People are now 18 per cent more likely to call for
information, rather than referral or advice.

While cannabis accounts for the most queries, questions
about cocaine have seen the highest increase - up from 14
per cent in 2005 to 23 per cent in 2008.

Other factors have remained relatively stable:

Females tend to call on behalf of someone else — last year
75 per cent of people calling about someone else were
female.

Men are most likely to call for themselves and this is seeing
a slight increase — in 2005, 56 per cent of callers contacting
the helpline on their own behalf were male whereas in 2008
it was 59 per cent.

The majority of calls to the helpline take place in the early
evening between 5.30 and 7pm.

The FRANK helpline is far from being a typical call
centre: a team of up to 75 fully trained drugs
workers now man the line 24 hours a day, seven
days a week. For further information visit,
www.talktofrank.com.

www.homeoffice.co.uk, 30th September 2008



A drink which aims to deliver the same fix as
cigarettes is being launched in Britain to help
smokers beat the cigarette ban in pubs.

The drink, called Liquid Smoking, has already proved a hit in
the Netherlands where it has been on sale for a year.

Dutch suppliers United Drinks and Beauty Corporation, hopes
the drink will be on sale here before Christmas as they aim to
target the opposite end of the energy drinks market.

The manufacturers say it does not contain the drug nico-
tine, but rather a mix of roots from South African plants
which is said to give "a slight energising effect, followed by
a euphoric sense of calming and relaxation.”

It has less than 21 calories per 275ml can and would cost
£1.50 in the shops. Although there will be no lower age
limit to buy it, the makers believe it should not be drunk by
anyone under 15.

United Drinks Chief Executive Martin Hartman said: "The
product we have developed has got similar properties to
nicotine, so we are trying to help people out who are af-
fected by the ban on nicotine People might use this instead
of a cigarette or tobacco to help the cravings.

He added: "It will take the edge off of a need for nicotine for
between one to four hours. "I think it will help people who
feel the need for nicotine in bars, restaurants, long-haul
flights and on the train."

Anti-smoking groups have already expressed their concern
however. Amanda Sanford, from Action on Smoking and
Health said: "Although we welcome anything which is a
genuine alternative [to nicotine], many of these are totally
unregulated and we only have the manufacturer's word
about what they contain.

"We would be concerned about any health claims that are

unsubstantiated, and at this stage we wouldn't encourage
people to buy them."

www.telegraph.co.uk , 27th October 2008



An injectable drug marketed to men and women as a quick-fix
to improving your tan, boosting sexual performance and
shedding weight is becoming widely used in the North East.
Needle exchanges in Middlesbrough, Newcastle and
Sunderland have become concerned by an increase in male
and female clients injecting a product called ‘Melanotan II’
since the start of the year. The substance, a peptide which
triggers the production of melanin in the skin, promises to give
users an all over tan as well as increasing their libido and
acting as an appetite suppressant.

Nicknamed the ‘Barbie’ drug, Melanotan Il is still in its research
phase and is currently illegal to supply but not to possess in
the UK. Although not classed as a controlled drug, Melanotan
Il is considered medicinal substance and has not yet been
been authorised for sale by the Medicines and Healthcare
products Regulatory Agency (MHRA).

I

In August health watchdogs in Denmark issued a warning to
people buying the drug off the internet that they may be taking
a risk. Reported side-effects include nausea, vomiting and skin
complaints. Despite this, 10mg vials of the substance are
widely available on the internet for £30-40. Some street
dealers in the north east have started selling it in recent
months to meet demand. Users inject the drug once a day for
the first week and then inject once a week.

According to Steven Morte, team leader at Lifeline’s needle
exchange project in Sunderland, the fact that Melanotan’s
popularity stretches beyond the traditional Class A and
steroid-using populations normally seen by treatment services,
offers additional risks.

“A major concern for us is that Melanotan, seen by some
people as some sort of wonder drug, may have broken some
of the social stigmas that exist around injecting,” said Morte.

“In using it, a whole new population are being introduced to
injecting, the majority of whom are unaware of the health risks
attached, particularly around Hepatitis C and HIV
transmission.”

Druglink November/December 2008



Heroin is produced from morphine, derived from the sap of the
opium poppy Papaver somniferum (or ‘the sleep-bringing
poppy"). Ten per cent of the poppy latex (or sap) is composed of
morphine, with codeine (thought to be the most popular
medicinal drug in the world) making up another two per cent.

Heroin is a powerful painkiller, which works on the brain and
central nervous system to cause strong feelings of warmth, well
-being and drowsiness, as well as eliminating physical and psy-
chological pain. If injected, the drug will take effect after about
30 seconds, then last for around six hours. Fatal overdoses
are a very real hazard, but are rare unless it is taken with other
substances (particularly cocaine).

Heroin costs around £40-£60 per gram, although it costs
around £100 per day to feed a regular habit.

It can take just three days of regular use for a heroin user to ,
become addicted. After this point, the user becomes more and
more immune to the drug's euphoric effects (and so must take
more and more to feel them).

In 1906, 41,000 tonnes of opium were produced worldwide
(39,000 tonnes of which were consumed in China). Figures for
2008 stand at 8,870 tonnes.

The British East India Company made its fortune largely by
providing the Chinese with their fix - by the 1790s they had a
monopoly on opium imports into China, trading 2,000 chests of
the poppy per year. The two devastating Opium Wars of the
19th century both began after the Chinese attempted to
suppress the traffic of the drug into their country.

www.guardian.co.uk , November 2008
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Ashleigh Brannigan — Chair of the Colin Area
Youth Forum and a representative Nationwide

The Colin Youth Forum in conjunction with  ASCERT launched
their ‘We Abstain from Cocaine’ campaign in Stormont on
Monday 23" June 2008.

The two groups worked together to develop a large banner and
poster campaign which will be promoted throughout the area to
discourage young people from using this harmful drug.

Ashleigh Brannigan, Chair of the Colin Area Youth Forum
explained why the group decided to use positive images to get
their message across,

“Poster campaigns from wider health initiatives usually focus
on the negative aspects of drug misuse showing us graphic
pictures and telling us what not to do - but we felt that young
people have become immune to these images and their
messages. We wanted to promote a positive imagery of the
Colin Area and its young people and highlight the fact that
many of us from the area are not misusing drugs.”

After completing this project the group were announced as
Regional winners for the Nationwide Youth Community &
Heritage Awards which they collected in Linen Hall Library,
Belfast at the end of June. While at these awards the group
were also announced as the National Finalists. Along with
trophies the group have also  received £350 in restaurant
vouchers which they can use to celebrate this major achieve-
ment.

<Q
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The Community Support Service can help you assess the
nature of the problems in your area and work with you to
raise awareness of local services, develop the knowl-
edge and skills you need too respond to issues and de-
velop local initiatives.

The Community Support Service, funded by Lisburn
Partnership and EDACT (Eastern Drugs and Alcohol
Co-ordination Team) is a new project for Lisburn and
Down areas, providing mentoring support to local groups
to develop and implement initiatives that address sub-
stance misuse at a community level.

Drug and alcohol misuse issues can be areas of concern
for many groups and most community groups often feel
they are not equipped with the tools to respond confi-
dently.

The Community Service will work alongside groups to find
appropriate responses to local concerns.

The Community Support Service responds to the needs of
the community and is delivered in The Down and Lisburn
Area by ASCERT and in The North Down and Ards Area by
The Fountain Centre.

THE COMMUNITY SUPPORT SERVICE CAN:

Access local needs.

Help promote regional drug and alcohol campaigns
in your area.

Provide accurate information on drug and alcohol
Issues.

Raise awareness of drug and alcohol services.
Help you to develop initiatives locally.

Provide access to drugs and alcohol training.

Link you to other communities or groups address-
ing similar issues.

Link you to local drug and alcohol forums in your
area.

For more information on Community Support,
visit our website, www.ascert.biz




What do you think about Monthly Fix?

Community Support would like to hear from
you. What would you like to see in Monthly
Fix? If you have anything you would like to
contribute to future issues or would like to

promote your organisation in any way, please

email Damien at: damien@ascert.biz .

/

ASCERT
23 BRIDGE STREET
LISBURN BT28 1XZ
TEL: (028) 92604422
Fax: (028) 92603874
WEB: www.ascert.biz
EMAIL: communitysupport@ascert.biz

“A CTION ON SUBSTANCES THROUGH
COMMUNITY, EDUCATION AND RELATED
TRAINING”.



